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A group of local dignitaries participated in the ceremonial groundbreaking for Washington Park condomini-
ums, to be built at Washington Road at Bower Hill Road. From left: Maurice Strul, Allegheny County 
Economic Development; Barbara Logan and Dale Colby, Mt. Lebanon Commissioners; George Zboyovsky 
from U.S. Rep. Tim Murphy’s office; Rob Indovina, Indovina Architects; Barry Long, Urban Design 
Associates; Lisa Perrone, first buyer; Vince Locher, president, Huntingdon Bank; Michael Zamagias, from 
developer Michael G. Zamagias, Inc.; state Rep. Matt Smith; state Sen. John Pippy; David Humphreys, 
Mt. Lebanon Commissioner; Phil Linton, P.J. Dick and Bill Dietrich, Coldwell Banker.
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little room for more development. That 
makes the air above the T station an “un-
tapped asset,” he says. 

Last November, at the second of two 
public meetings on the TRID, state 
Representatives Matt Smith, Todd Ea-
chus and Paul Costa heard from a list 
of public officials, including Allegheny 
County Chief Executive Dan Onorato, 
as well from consultants working on a 
TRID study and planners from the Port 
Authority of Allegheny County.

 The plan is to jump-start $21 million 
in private improvements with a seed of 
public money. The area under consid-
eration for the district includes not only 
the Mt. Lebanon T station, but the Dor-
mont Junction and Potomac stations as 
well. It’s the first TRID to include more 
than one town.

 “We want to bring residential and 
commercial [uses] where transit already 
is,” Onorato said at the hearing, noting 
it’s easier to do that than to re-route tran-
sit lines, which costs millions of dollars.

 David Wohlwill, lead transit plan-
ner from the Port Authority, said South 
Side Works is an idea of what the dis-
trict could become. He pointed out that 
along the 6.8 miles of the East Busway, 

the port authority calculates that about 
$500 million in development is com-
pleted or under way.

 Specifically at the Mt. Lebanon sta-
tion, David Veights, of the consultant 
firm DMJM Harris, says the Mt. Leba-
non station could benefit from one of 
several different scenarios, including a 
high-density version and a lower-density 
alternative. In the low-density version, 
condos and townhouses would line 
Shady Drive East, with an office build-
ing or hotel on Washington Road. The 
higher-density version would include 
larger apartments, office buildings and a 
parking garage. However, those ideas are 
concepts, he says, and not formal pro-
posals. 

A $200,000 study of the TRID, fund-
ed by state grants and money from Mt. 
Lebanon and Dormont, should be com-
pleted this month. A second round of 
public meetings will follow. 

Full background on the work complet-
ed to date, including conceptual sketches 
of development ideas for the rail stations, 
is available on www.mtlebanon.org in the 
planning department, under “transit de-
velopment.”
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MT. LEBANON VILLAGE Sometime in 
the next year or so, help will be on the 
way for older Mt. Lebanon residents who 
want to stay in their homes but need some 
assistance to do so and are willing to pay 
for the services they require. 

Currently in the planning stages, Mt. 
Lebanon Village, which has a board of di-
rectors and is in the process of becoming 
a 501c3 nonprofit organization, aims to 
provide a “concierge” service that would 
connect seniors with a one-stop-shopping 
approach to the help they need and also 
provide some direct services through a 
core of volunteers. 

The concept is based on Beacon Hill 
Village in Boston, which has been operat-
ing successfully since 2000 and took near-
ly five years to plan. The Mt. Lebanon 
Village steering committee did extensive 
research on Beacon Hill Village and other 
communities that provide services to se-
niors before launching a community sur-
vey of its own last year.

Funded by St. Clair Hospital Founda-
tion, the survey was mailed to every Mt. 
Lebanon household. Residents were asked 
whether they supported the concierge 
concept and to prioritize the services they 
would be willing to pay for. A better-than-
expected 8 percent return—from people 
slightly older than the community’s aver-
age age—showed overwhelming support 
for such an effort. Top on the list of desired 
services was transportation. More than 75 
percent also said they would like informa-
tion about or help with shopping, skilled 
nursing/nurses aides, general handyman, 
service such as plumbing and electricians, 
physical therapy, housecleaning and en-
tertainment. 

Mt. Lebanon Village expects to charge 
a yet unspecified membership fee. Mem-
bers would then be entitled to use the 
organization to share information, get 
referrals or in some cases have service pro-
vided. They would pay for the services.

Currently, the board is working to as-
semble an advisory board and secure fund-
ing grants. In the near future, they may be 
looking for office space and staff. 

In March, mtl will present a compre-
hensive report on the survey results and 
further information about Mt. Lebanon 
Village. For more information, go to  
www.mtlebanonvillage.org.
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PRESERVATION BOARD OUTREACH Incorporating good 
design and historic preservation principles into community policy-
making will help maintain Mt. Lebanon’s economic vitality. 

That is the belief of Mt. Lebanon’s Historic Preservation 
Board (HPB), which this spring will launch two community 
outreach efforts members hope will build support for historic 
preservation as the community approaches its 100th anniver-
sary in 2012.

The first initiative is a campaign to recruit “ambassadors” 
who will work with the HPB to educate other residents about 
the value—aesthetic and monetary—that can come from re-
specting and preserving the style and scale of Mt. Lebanon’s 
distinctive homes and neighborhoods.

Ambassadors will receive a half-day orientation session. Each 
ambassador will work with an HPB liaison to build grassroots 
support for preservation. 

HPB member and former Mt. Lebanon Commissioner Dan 
Gigler, who is coordinating the ambassador program, views 
these volunteers as “a permanent source of talent, volunteerism 
and advocacy for historic preservation goals.”

The second initiative is an offer the board hopes neighbor-
hoods won’t be able to resist. Upon request, one of the seven 
volunteer members of the historic preservation board will come 
to any block party and conduct a short, informal tour of the 
neighborhood. The HPB member will talk about the history 
of the subdivision and comment on the architecture, landscape 
and other noteworthy aspects of individual houses.

“Our police, fire and medical rescue personnel go to block 
parties, and our recreation department provides volleyball 
equipment,” says Susan Morgans, staff liaison to the historic 
preservation board. “The HPB tours are just one more free, 
fun service that Mt. Lebanon can now offer.” Interested neigh-
borhoods may request a tour when they request a block party 
permit from the Public Works Department.

Much of the information the historic preservation board 
hopes to share with residents through the new outreach efforts 
was gleaned from Mt. Lebanon’s recently completed cultural 
resource survey. Funded by a grant from the Pennsylvania 
Historic and Museum Commission, the survey has provided 
a wealth of information about the many houses in our com-
munity that at 50-plus years old are becoming historic. 

“Our immediate objective is to enlist broader grassroots sup-
port for historic preservation efforts within the community,” 
says Gigler. He adds that prior to the community’s 100th 
anniversary, “our goal is to move beyond education to enact 
historic preservation measures such as the creation of Na-
tional Register or local historic districts.”

Serving on the historic preservation board with Gigler are: 
John Conti, chair; Bill Callahan, vice chair; Joe Dimperio, 
Lee Maddex, Paul Ostergaard and Louise Sturgess. 

If you are interested in working with on the ambassador pro-
gram, e-mail Susan Morgans at smorgans@mtlebanon.org. 

continued on page 20
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BUSINESS UPDATES A group of stu-
dents from Carnegie Mellon University 
have started a Web-based business, and 
they want to make Mt. Lebanon their 
corporate home.

Mave Inc., which operates mymave.
com, is committed to a move to 
Washington Road, although as of press 
time, they were still firming up details.

The Web site helps match custom-
ers with businesses, some of which 
are small local start-ups. The ser-
vice, which is free for both customers 
and service providers, is better than 
a Google search, says Mave’s Mark 
Tressler, because they match based on 
need, not just the size of the company. 

Say you need a photographer to 
shoot a corporate event. If you Googled 
photographers, you would find hun-
dreds, sorted by popularity across the 
country, says Tressler. Or you could 
go on mymave.com to register your 
request. The folks at Mave would then 
go through their list of participating 
companies and notify them that you 
were in the market for their service 
and notify you that the providers were 
available. The companies, who all get 
free areas on Mave’s site, would then 
essentially bid for your job. 

Tressler and three other Carnegie 
Mellon University students started 
Mave in 2006 and are currently hon-
ing the site, which is in “beta” or 
testing mode. They’re also working 
out ways to charge for advertising on 
the site—as a way to start earning 
money—and have sought the services 
of Mt. Lebanon’s Business Mentoring 
Group and Commissioner Raja, who 
explained the business district’s ben-
efits, including public transportation 
via the light rail transit. 

Tressler, a South Park native, says it 
wasn’t a hard sell. He is ready to make 
the move. 

“I know what Mt. Lebanon has to 
offer,” he says.

DE-STRESS your 2008 If the top of 
your New Year’s resolution list reads: 
“get in shape and de-stress my life,” 
then the new Basics of Moo Doe 
at the school of Oom Yung Doe, 
654 Washington Road might be for 
you. Moo Doe, a martial art, teaches  
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techniques to balance mind and body 
through breathing and movements 
from eight types of martial arts, includ-
ing tai chi. Participants do not need 
a background in martial arts to join. 
The six-week class costs $79. Register 
at 412-344-3734. Oom Yung Doe 
also offers classes for children, adults 
and seniors, a family session and free 
monthly self-defense class. oomyung-
doepgh.com/locations. 

EXPERIENCE LEBO ON SECOND 
SATURDAYS LEBO, the group of 
young professionals working to spotlight 
Mt. Lebanon as a great place to live, 
work or enjoy shopping and dining, is 
expanding and making plans.

Following its successful ULTRA-Party 
last summer, which raised funds for the 
new Autism Center of Pittsburgh on 
Washington Road, the group “regrouped” 
with the help of Rex Gatto, of Gatto 

Associates on Washington Road. The 
steering committee is now in the process 
of establishing formal leadership and 
making a strategic plan.

First on the group’s list of objectives 
is spreading the word and adding more 
people to its mailing list, beginning with 
“Second Saturdays at the Saloon.” On the 
second Saturday of each month between 
January and April, steering committee 
members will be at Washington Road’s 
Saloon to meet people, talk about the 
organization and collect e-mail addresses 
from those who want to know about 
upcoming events. This month, they’ll be 
under the LEBO banner at the Saloon 
on Saturday, January 12, at around 9 
p.m. A drink special is in the plans for 
the evening.

Future events include another 
ULTRAParty. Members also are consid-
ering sponsoring a tour of apartments, 
condos and “starter” homes in Mt. 
Lebanon that work well for singles and 
young couples. 

For information or to sign up for the 
mailing list, go to www.experiencelebo.
com. 
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